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MA

N A SPACE that was origmally a
brick bank building in the Mashpec

Commons in Cape Cod, MA, the Orvis
Company mtroduced a new concept
store to the resort arca. The new store
is The Sporting Life.

According to the designer Jill
Neubauer of Jill Neubauer Architects
ot Falmouth, MA, “The store repre-

sents the warmteh and genuineness of

the products being sold.™ The original
facade was pulled out to hll m a
recessed colonnade and when the 8 tr.
6 in.-high plaster ceiling was removed,
the architecrs tound the “radiating
structure.” Not only did the designer
utilize thar teature but they empha
sized it and brought the ceiling up to
its fullest height. The mechanical, elec
trical and HIVAC systems were



redesigned and exposed. The ceiling
was sandblasted and new, heavy floo
joist hangers were installed.

[he walls of the mrerior are made
of verucal grain fir wood. The wall
system of built-ins, cubbies and display
furnicure were also custom designed by
the architect and built of fir. *The dis
play walls have hangers and a shelf on

the inside of the store but act as a dis-

play background for the exterior of the

store.” Adding to the warm glow ot
the store is the lighung plan. Jura
green limestone is used to top the
check-out counter and it develops a
rich patina with use and age.

'he store’s product lines include
gear for travel, Hy tishing and the

appropriate Sporting Lite apparel.
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